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A.l.D. — Part of Omnicom group

B Omnicom Group is one of the leading international groups in the
communications industry.

B A holding company at the forefront in the fields of communications, public
relations, marketing and database services, Omnicom is present in over 100
countries.
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A range of Services and solutions

Information e Marketing Decision Support
Systems - CRM y Performance Marketing

Data Concept Data Quality Suite [ Statistic Drive ]
Data Develop Datamart Quality [ MarkeTwin ]
Data Management |:| Base for DQ System

Data Storage

. [
--------------------------------
-------------------------------------------------------------------------------------------------------------------------------------------

*

Campaign Management] [ Market Tracker ] [Marketing Optimisation]é
:( E-messaging & e-mail [ Campaign Tracker ]
deployment
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BDQS =To do what ?

Data Quality
Datamart

Cleanin
m
M( B.D.Q.S.

De||vera!‘es vall!atlon

Marketing
Database
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BDQS =To do what ?

< To audit an input file:

= A file is received for deduplication, direct marketing operation or integration into a
marketing database

< To measure on aregular basis a system: marketing database, CRM,..hosted by A.l.D:

= To publish a data quality scorecard

< To validate a file before delivery:
= After a deduplication operation or a CRM cleaning, the files are controlled before

delivei
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BDQS = Algorithms available

List of values, integrity, uniqueness

Pattern analysis

Fake values: characters, words, repetitive characters
Emails check, phone number check

Duplicates: sophisticated tool based on a statistical method and taken
into account data quality indicators

Statistical analysis implementation in progress and specific algorithms
can be implemented by the client

www.aid.fr
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BDQS = Algorithms available

Example of duplicates parameters

condition C7

{

compare_not_null last_name { editdist <= 1 } —» Allthe attributes can be

and compare_not_null first_name { letters >= 80, skel > 50 } combined thanks to indexes as
and compare address { letters >= 80 , skel > 75 } Edit Distance
and compare_not_null country { equals }

}

group email { ~ ——» Compare all the records
conditions { _ _
C1(11) with the same email
or C2 (12)
or C3 (13)
or C4 (14)
or C5 (10)
or C6 (15)

}
}
group tel { Compare all the records

conditions { with the same phone number
C7 (22)

or C8 (23)

or C9 (24)

or C10 (5)

}
}
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BDQS = Algorithms available

How to query the uniqgueness

Example :
Level of confidency
1 Smith Albert salbert@hotmail.com
2 Smitt A salbert@hotmail.com 12
3 Smithe Alberd salbert@hotmail.com 0139239345 14
4  Smiss Albert 0139239345 21
5 Smiss Albert 0139239345 5

2 dedicated queries :

= Number of masters ?
= Depending on the confidency level accepted

» Number of duplicates ?
= To analyze the group of duplicates : origin, ...
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BDQS = Algorithms available

Example of pattern detection

P} eD0s : Control Center 10| =]
File Edit DataBase Statistics Publication Window Help
ABDQAS a2
DEFINE COLUMN CATEGORY -
Table : mit_demo Count not Hull: 742 237
Column : Column 3 Count of Hull : 12 026
Datatype : String
[ 10 N EEEiﬁﬁﬁiiiﬁiqgﬁﬁﬁﬁiismmmm ~]
i
1|[z0159 1|[1007 M
42058 1]14002 ALGORITHM NAME
2|[z0155 130855 =
171 |lact 60 1|[3201 2E —
5 4{mars-57 117800
1 ||mars-83 1|as757 . .
155 2|es 79 teots Overview of the field :
. 262 ||mars-71 1|lLag BnT
4||mars-60 1]loa14 3% 5
10 LEAST FREQUENT 10 MOST FREQUENT m I n’ max’ random =
1 |[7an0s G713 i
Tlrso0z modalities, most frequent,
...... 1|[7a009 1926
I 175001 1883 |ast frequent
oo 1|[7am7 1642
00 Ba7 1|[7amo 1610
00 &5 1|[1o00 1605
00-001 1|[7a011 1576
00-006 1|[7am5 1 468
00-013 1|[75003 1450
rO-Slis} 366 791 | &
o) ~ == | Most frequent patterns
[1-8)[0-9H3 Y [A-EG-HI-MPR-FY_XZH2} )] 47 047 ~ .
[-PR-LI L BO-HH- -0 &-EO-HIMP-L- 2112} 43725 fou nd on the f|e|d

| Edit Dictiorary

FREQUENCIES
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BDQS = Access to the data

= Targeting the entire population, not only samples

An operational

A query tool
query measurement;:

user-friendly and To find specific

| ioiuatons to
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BDQS = Access to the data

E‘ BDQS : Control Center
File Edit DataBase Statistics Publication Window Help

ABDQS [Snis i

=B \=f

Current table : |m'rt_demc: |v| Current Query " Column Modalties [ Column 5. 3

Columns | Attributes Column Queries |/ Table Queries Ei—i Dl:l

= Tl MODALITY COLUNT

s clia
Column 11 EE 25746
Column 12 |:I o i L
Calumn 13 i | L2 13,878
[ I[pe 107,363
- Column 11 |j DK 4 80
68 FR DE IT ES NL CH BE = =
Completeness : Column 1 2521%  19.29%  15.28%  1022% 5.42% B.81% B.23% 300% a| (=i e
Completeness : Column 2 2H038%  19.95%  15.80%  1057% 5.70% 7.04% 6.99% 3.78% IFR 135573
Completeness : Column 3 2531%  19.28%  1567%  10.44% 5.41% B.83% B.35% 369% | [ leB 177 191
Completeness : Column 5 75.53% 20.28% 0.10% 0.58% 291% 0.10% 0.09% 0.09% |:| IE 12,074
Completeness : Column B 0.00% 2 524 0,004 042%  4654%  14.05%  2AE4% 0.00% !:I I 71,352
Complstensss  Column @ Bl 1
; ; e : [ |LONDON 1

Bl G.E0% 9.11% 2.87% G.50% 3.60% L 13%

Campleteness : Column 21 I

Completeness : Column 22 0.04% 56, 23% 0.07% 0.52% 0.00% 1.55% 0.00% 1.42% =] ML AT BRT
Completeness : Column 23 000%  99.65% 0.02% 0.15% 7.23% 0044 0.00% 0.05 Mo 3,247
2 133377 107338  T1452 53804 1 7 7 | |LIPL 19,293
e S, 0% 354 284 0% 15% 0% 0 0% L1[eE 8836
nteger [Camplet... 2 133377 107338 71452 58204 1 7 7 [ ||WETHERBY, LEEDS 1
0% 35% 28% 13% 15% 0% % 0% el 3

=l -

Kl Il [+ W28
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AID Questions

= To contact us:

Olivier Coppet
Brigitte Laboisse
A.l.D.

0033139239300
http://www.aid.fr
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